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[H3E7] DisplaySearchl §23t= Public Display &?

g8t & Xt& (Analyst / Senior Manager of Korean FPD Market and Technology Research)

LCD Aol XtAICH =X2 2t2Z Bt U= Public Display, otXI8t 1 2&tst HEMAES XL M, &I AHMte
SY8g 0L, OF THOLER &2 &X10 JAs AlE, DM 2= E0{(DID/Digital Information Display, LFD/
Large Format Display, Commercial Display, Digital Signage, Etc) = OtLI2t M2dt= A& =2 SAl ZAD|[Z0|LE
M Z SXIOHCH CHEotCh.
tetA, & 2009 LCD Public DisplayS 188 BHIHZ Hiet2 1) U= DisplaySearchel 2& 22 Public Display Al
& 2| MethodologyE & & AIoHH 24&of = 2RI UL
@ HE =4
DisplaySearch0il Al & 2|6t= Public Display Al&S LED &M&Z Tt Projection A32I2 NM2S 2670142 LCD2
PDP CIAZd0IZ S2& OtLlet S M2 a0 X0 SB3EL0AM 206X e= CAE0l EXE L&
=Ch s dulde <, B2B2Z H0i% Jl= &tLt Public Display2 2J10l= TVHIS2 H&0| 26t0, 22
o TV giMl= S TVE Public Display)t Ot:l LCDTVEZ A &AM ZS HAGH 20, & AIE 2t =2 52 4
2HEgE Llotd A, Public Display AMMEWHA 1 2= M2 Al2I10 UCH =, LCDTVEH LCD Public Display Al&E =
YESIH *= 2 A+ St
Ciot, QXY HBHEADL GHLES] D= Trend=Z Atel &OF 20l et Product®l 22 HtetEs &0l et &
& O 23oiXd Heds XD JCH O HEFQH 6lJt Monitor TV?H MFM (Multi Function Monitor) Ol Ct.
1) Monitor TV - 8&s0IL} &t& 20 )t QUZEE 24 DHGIH HItel LCD 2LIH HHE S 0|88 S4
o TV XﬂE
>TVAE =22 T8
2) MFM - DE*EIDIEIOLO,I Jlsg 26t et QLIHW TV SHE M, TV AIﬂOI JtsolE=s 2tE 2U

Bl 3tXIQ, = XISl MFM MZ0l 2™ TVL 3 TVE OIAMISHH IT 20l OtHl, CE HES SHHNE &

Sg. Es T SUE s HXYXNS 32ANM0 T2 M2 Product ‘?:1$§ MEeln AS.

> Z2LIH =22 E&,

Ch Gfk AIE ZADI2t2l 22, CE HEEH TV FUH2 HEE DA TV =22 #&0t] US.
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[& =& 7] DisplaySearchJt & 2|5t= Public Displaygt? Page 2

® RS 34
Public Display2l ®& —Z= Consumer TV 2Ct Supply Chain & 21 1 X £& &4Y35 =&otlt

1)Brand SHOUHA &E XS AUIXHH MBS 0 ots 2L

2) IT/AV DistributorLt IT/AV VAR(Value Added Reseller)E Sail &=ZE AHIXOH EHOH Sl 82

3) Solution AL} EX M2 HAZEN &Xlcte =2

4) Panel BtHIE EtYCZ AME HE Xt AISSXILE SI HME Solf EHifdote 3=
U= O 2&6tH ¢t=Es 212 L8t Consumer TVIF Al A28 IT/AV MES ol Commercial2 E0iE = &
LOICH = FIIJF O} E 4= B2B AlE2 54 S0 &, XLst 1A ZH0lA Magic Pricedf D2 83&2
SHE B2C Al&2l Consumer TVIF JJHZ B2B AMES2Z 21 S0 It Commercial HIE2Z 24 &= FR0
k.,

1)TV &=Q: 28t TVII CE MES Soll 215 AUIX0IH Eois
2) Commercial Display 4=2: Professional DisplayJt IT/AVIIE S Soll 33&A0 EX%es &<
_|__L —

3) ES e E2:1)9 TV ME0| 2)2 gE 1ME2 sdl THiites J=2R.
3)2 ERIt oA S0l et SIZEXLE IT/AVIHE 0l Consumer TVOIl Solution2 XI&StHJ| 2o Commercial Grade
Chassis (RS232CLI DVI S)E 2+06tJ| A&EM=0, 0IZ Consumer TV2t= Y &= Hybrid Public Display Ji&
©Z DisplaySearchliA= —#& X1 QUACH

@ HNEL fSsS S8

ZE2X 22 DisplaySearch= Public Display AI&S LCDTVZH LCD Monitor?t & SECA LEE MSA AIES
SMOZ AFoD A2, 012 ol CHSHl MAIS ZH0IA Category#12t Category#22t= & 5t04, LCD 1
S Otiicte AIE ESUXE W= UL
Category #2: Category #3:
Hybrid Public Consumer TVs*
Displays Sold through Commercial
Channels
Commercial Grade Panel
Commercial Grade Chassis
E Commercial Grade Chassis
acuos | Consumer Grade Panel
; Consumer Grade Panel
Consumer Grade Chassis
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20| Commercial {49 ¥ FPD NE Sell-Through #% (July 21, 2009)

Austin, Texas, July 21, 2009— Commercialdt consumerE IS (12 2Fotd= CAZd0l SA

an

0l 2+06t1, Consumer TVE EF&LE & Hl commercial outlete & E56t&= 26”014 HE HE2 £
©2Z A BItoll JIES commercial gradelll 2 &S sJtotld UCH 0le ClASdolSe &3 EE
&AL Ol 2, board room CIAZdI0l, kiosk, CIXIEEE2HEAI &N Z20E [ASdO0ILt 22 228 MHEa
Olde=z AtES D UCH

Table 1: Share of US Sell-through of Large-Format FPD Products in Commercial Channels by Class
ification

Principal Classification Q108 | Q208 | 0308 | Q408 | Q09 | Q209 |
Commercial Grade 22.7% 24.0% 21.7% 12.3% 16.0% 17.5%
Hybrid 10.8% 12.6% 10.9% 5.8% 6.0% 2.8%
Consumer TV 66.5% 63.4% 67.4% 81.9% 78.0% 79.8%

Source: DisplaySearch Monthly Large Format Commercial Displays Sell Through Report

Hybrid CIAZd0l2] 32 S2AZDEO0ILL consumer TVELZ 2% AIE& 10 UCH SHAISH MaAH A S0I
Xt commercialt consumer& M2 ZFclotddie A LS MW Ot X Hybrid &=22 AtetXlLd
QUCt. Consumer grade TV IHE 1 commercial gradect@!E SAI0 H&SHH FE2ot0 H0Hce RS2 BHE
Bt Y 2HE M= SHEUMOICH commercialZ0tE FEotD Ues OiLiAY, &4, AL, AFEE, LG2
22 YUMEE end market€2 HS EZEZCIRE F=2otd = AIEE otd AU channelllld ZHHE =
HEOAM 2HotH =22lot=s ol AE2 = gt A= 0l8olH EdHE HHMESO0I

= gLt olgH &0 2=Y9
consumer TV & BC =2 0t&E gJl= commercial channel2 Sl consumer grade 2} commercial
0

12 = TSN Rots AHIKSHH BOHSHs M2 018 ot YRE Aa S UL

Table 2: Flat Panel TV Brand Ranking and Share for Large-Size Displays in Commercial Channels
with Classification Share of Products

May '09 May '09 Commercial . Consumer

1 Sony 29.9% 1.1% 98.9%
2 Vizio 21.1% 100.0%
3 Samsung 13.9% 52.3% 47.7%
4 ViewSonic 7.6% 5.3% 94.7%
5 Sharp 6.7% 7.8% 92.2%
6 LG 6.5% 22.9% 33.9% 43.1%
7 Philips 4.3% 0.6% 99.4%
8 NEC 3.6% 93.1% 5.3% 1.7%
9 Panasonic 2.6% 48.9% 51.1%
10 Westinghouse 1.7% 81.3% 18.7%
11 Toshiba 0.9% 100.0%
12 HP 0.1% 100.0%
13 Envision 0.1% 100.0%
14 JvC 0.1% 100.0%
15 Hitachi 0.1% 100.0%
16 Mitsubishi 0.1% 31.4% 68.6%
Others 0.6% 3.9% 96.1%
Total 100.0% 16.3% 2.4% 81.3%

Source: DisplaySearch Monthly Large Format Commercial Displays Sell Through Report

09 AEHJ| FPD TV Eii= X=Xl Ot otetol 820 ta2n

Ol=20 S=0AS FPD TVEIH SX&= Q309 WY Jt=ol olaoz 2 A 2AHNSES 0lefs &
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Panel Track : 68 TFT-LCD 0’ &3 A% (July 22, 2009)

20092 62 CHE TFT LCD =otde MEUHl 8%, MY =J| UiHl 24% &8t 4,6708tHE & AH &I UL
DisplaySearch0il M =2 Z&iE Monthly TFT LCD Shipment Database ¢/ E 0| (=™ LG Display= =0t
JE ANE HERE8 24.5%=2 852 LEIR™ D &80l 24.1%, AUODt 16.6% Z FIE OIALCH &2 JI2t HE TFT
LCD &2 539 Zd +=&2=2 0/212 M2 iUl 14% &8 +=XI0ILt 20083 Dt Hlwaoll 17% L.
62 Zol% SHUA 2 O UE TFTLCDAZE 2 SISHE 0/02t2 UM 780 &6t

2 Sg X2z o
TILt glass shortageZ ©l8t dit HsteZ 4582 = A2 200 78 822 HE =2 EOIE &40l
ANEE A2 HAHA 20 =2 HES 0120 Wed JIHg oIt
CES,ZUH, TV =2 HScAHol8e dH ot Xt 5810 UHdloh 2% & s3UCH 56l LCD TVIHE =
ME SI| UHl 57%=2 JtE =& 382 UEWLD, SE=SI 2UH= 22t 19%, 12% SIH3CH £& S E
S Tve 9 24E S5 I8 =2 X2 14702012 1,310 HE =6t 0, LCDZ2LIEHE 2008 53 Ol=
JtE %2 1,8002tHE =06tULCH.

Tablel: Monthly Large-Area TFT LCD Panel Shipment and Growth, Millions
-IE!&E-
14 7

Notebook PC 12.4 13.6 8% 19%
Monitor 16.2 16.6 8% 12%
TV 8.3 12.2 13.1 7% 57%
Other 0.9 0.9 0.9 0% 0%
L/A Total 37.8 43.4 46.7 8% 24%

Source: DisplaySearch June 2009 Monthly TFT LCD Shipment Database

O J|ECZ 2 WM, TFT LCDESIE2 7,100m22 &H& OHl 7%, ®4E SI| UHl 32% &Sl 49U & =2
+XE IS AH2 HE JIE ot AE 272%E ERdl 191E LEIR D, LG Display= 24.9%, CMO
= 16.5%, AUO= 15.6% =22 L AI &AL

62 16:9 LCD ZLIH HHES =801 49%0 OIZ2HA 42%% S 53 0t HHlo A &8 A= & = ULt
22 J|2 1619 “EE PC IHE BE2E2 41%= DAl X 529 36%0 Hlol 2 A4=SZZS LIEHCH
DisplaySearch?| David Hsieh (Analyst, Vice President of DisplaySearch)= “6& UI& TFT LCD Mg &2 LE=S
PC, LCD TV, DILILESl 20t2 £5 Patol 2F JISg otet 8E HEC olxd& TvE Otllet E=, a3
& 2LIE 2l end-market *OD} AotH =50 UASS YD UCH"D L3HHA “glass shortagelt THE 3
= EIOIE 422 0I0HE X2 WaZHA OEMsYt EHESE2 &= holiday AIZSS CHUIGH 7210 83 Ol
Mosk =20 SJAHCZ HS8E A2 Eoth” 1 REUC

(defiZ1: 28 &X TFT LCD SHE & d&E)

Monthly Total TFT LCD Revenues and Growth
5 : 0%

o 2009 DisplaySearch
]
= 25%
z nR - | 2%
§ s ' . 0% £
[m]
i o -25% (n
=
3
§2 -50%
$0 -75 %,

Jurn | Jul | Aug | Sep | Qct |Mowv | Dec | Jan | Feb | Mar | Apr |May | Jun
mmm Total Revenue |$6.9 (36,2 [$ed 0.6 406|441 |$3.2|$2.9($3.3($4.3 (4.6 (45,2 |$5.9

Total MM F11%ef10%:) 3% [ 3% FLO%[ETV 23 % -9 |15% [31% | 6% |14% |14%
——Total 7 12% | -6% |F11%F15% -3 %91 % |-08 %62 % |- 55 %4 5% [- 35 %33 % [- 14 %
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62 TFT LCD IHY =of &A Page 5

(DeHZ2: FE LCOTV IHEQ &6tz & 8 8)

Monthly LCD TY Panel Unit Shipments and Growth
20 100%:

2009 DisplaySearch
oo
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= £
= +
= 10 5% =
_"_; L
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5 - 0%
=
-25%
0 -50%:
Jun | Jul | Aug | Sep | Oct | Mowv | Dec | Jan | Feb | Mar | Apr | May | Jun
DTV | 5.3 3.0 9.5 |104 | 9.8 a.0 7.0 6.9 77 99 110711221131
MM 2% | - [ 22% | T | ST |[-1T%-13% | -2% | 11%: [ 30%: | 8% | 14%: [ T
—— 23% | 12% [ 26% | 19%: | 2% |-16%:|-17%|-18% | -6% [14% | 30% [43%: [ 57%

(Deh=3: €Y LCO 2PLIH Mg soty & 4&E8)
Monthly LCD Monitor Panel Unit Shipments and Growth
20 100%

2009 DisplaySearch
=
w 15
.E l S0% =
= [ E
= 10 25% o
& ' &
o
5 0%
-25%
] -50%
Jun | Jul | Aug | Sep | Oct | Mow | Dec | Jan | Feb | Mar | &pr | May | Jun
e MNT | 162|142 (1568 (166139109 (10,7 9.1 124|154 | 15,58 | 16.6 | 1&.0
MA | -1 % | -12%: [ 11% | 5% |-16%:|-22% | -2% |-15% | 37% | 24% | 3% | 5% | 8%
e R B ) I I M e Y sl e e e el et Y R Y e R e e e

(defi=4: 28 “ES PC HE =otg & 4 8)

Monthly Notebook PC Panel Unit Shipments and Growth

20 - 100%
2009 DisplaySearch N

75%
w15
= 50%: 4":-!
£ 10 25% &
= I 0%~
=T [

-25%

0 -50%

Jun | Jul | Aug | Sep | Oct | Mow | Dec | Jan | Feb | Mar | apr | May | Jun
. M E 124|123 1271135122 9.8 =i 7.0 g0 | 11.7 (127|136 | 14.7

MAM | -6% | -1% | 3% | 6% | -9% [-20% [ -9% [-21%|21% |37% | 9% | 7% | &%
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62 TFTLCD WY =of &F Page 6

(H3: S=S9NME s 2w 843 SI| Hdl, 838 H] 8 & :'098 53~ '0949 6, t?:US$ Millions)

| Supplier || May | Jdun___ | _M/M___

L/A Rev $730 $809 11% -20%
AUO S/M Rev $103 $101 -2% -47%
Sum $833 $910 9% -24%
BOE L/A Rev $58 $67 16% -30%
L/A Rev $672 $773 15% -15%
CMO S/M Rev $28 $26 -10% -26%
Sum $700 $799 14% -15%
L/A Rev $53 $120 126% -53%
CPT S/M Rev $51 $51 - 52%
Sum $104 $171 64% -41%
L/A Rev $63 $99 58% -48%
HannStar S/M Rev $30 $31 3% 36%
Sum $93 $130 40% -39%
L/A Rev $4 $3 -18% 10%
Hydis S/M Rev $7 $10 36% 73%
Sum $11 $13 16% 51%
InfoVision L/A Rev $41 $61 49% 37%
L/A Rev $66 $83 25% 11%
InnoLux S/M Rev $55 $75 36% 257%
Sum $121 $158 30% 64%
IPS-Alpha L/A Rev $109 $127 16% -8%
LG Display L/A Rev $1,211 $1,321 9% 2%
S/M Rev $49 $53 8% -4%
Sum $1,260 $1,374 9% 2%
Samsung L/A Rev $1,367 $1,511 11% -11%
S/M Rev - - - -
Sum $1,367 $1,511 11% -17%
Sharp L/A Rev $282 $306 9% -43%
SMD S/M Rev $161 $229 42% -
SVA-NEC L/A Rev $15 $24 62% -67%
Toshiba L/A Rev $21 $23 11% -48%
L/A Rev $20 $20 - -37%
Others L/A Rev $4,711 $5,348 14% -17%
Total S/M Rev $484 $574 19% 20%

|H\

DisplaySearchOil Al & Xl TFT LCDAIE S & Zotd & HHE HHEXS =2 =208 €2 M3otH,

\-‘g
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PriceWise: 78 Tid 1H % (uly 20, 2009)

® LCD Monitor
72 202 JIE HE HHA2 78 =MW =2 ©H

[on

Felol s¢

tCt.

ol

(E1: LCD 2UIH JI= S&)

Appllcatlon “- 2t Apr o 20 May o m 0624199 m

High
17" SXGA Typical $59 $63 $67 $72 $72 $0
Low $57 $59 $64 $69 $69 $0
High $65 $72 $76 482 482 $0
18.5" (12?9) Typical $62 $69 $73 $79 $79 $0
Low $58 $65 $69 $75 $75 $0
High $67 $72 $76 483 $83 $0
19"w ‘("{)é?ﬁ)’; Typical $66 $70 $74 $80 $80 $0
o honier Low $65 $67 $71 $76 $76 $0
High $68 $73 $78 484 $84 $0
20"W (':GD:;) Typical $65 $71 $76 $82 $82 $0
Low $64 $70 $74 $79 $79 $0
High $90 $96 $99 $103 $103 $0
21.5"W (fgg) Typical $89 $95 $97 $100 $100 $0
Low 484 488 $92 $96 $96 $0
High $92 $97 $100 $105 $105 $0
22'W TN Vz’lsé«ig\)* Typical $90 $95 $98 $102 $102 $0
Low $87 $90 $93 $98 $98 $0

E Notebook PC
72 202 JIE HE A2 78 =MW =2 ©H

on

ol

Felol s¢

tCt.

(%3: Notebook PC It S&)

Appllcatlon n- i Apr > ® May * m o0 mm

High
14.1"W WXGA Typical $48 $50 $53 $57 $57 $0
Low $45 $47 $50 $54 $54 $0
High $51 $53 $57 $61 $61 $0
15.4"W WXGA Typical $49 $51 $54 $58 $58 $0
Low $46 $48 $52 $56 $56 $0

Notebook PC

High $55 $57 $61 $66 $66 $0
15.6"W LED HD Typical $53 $55 $59 $64 $64 $0
Low $51 $53 $58 $62 $62 $0
High $75 $77 $77 $80 $80 $0
17"W WXGA+ Typical $73 $75 $75 $78 $78 $0
Low $70 $72 $72 $75 $75 $0

o
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72 MY JHH s Page 8

m LCDTV
7 202 J|lE WE OrZE27E EM =2 H

o

elol s¢

tCt.

Ol

(E2: LCD TV 0t S&)

Appllcatlon n- * Apr o % May % m 00 1109 mm

High $138 $146 $155 $165 $165
26" TN WXGA Typical $136 $143 $150 $160 $160 $0
Low $132 $137 $145 $150 $150 $0
High $173 $186 $205 $220 $220 $0
32" WXGA Typical $168 $180 $195 $210 $210 $0
Low $162 $170 $185 $195 $195 $0
High $250 $253 $265 $275 $275 $0
LCD TV 37" WXGA Typical $240 $243 $253 $265 $265 $0
Low $225 $231 $241 $251 $251 $0
High $320 $335 $350 $365 $365 $0
42" Full HD Typical $310 $320 $340 $355 $355 $0
Low $300 $312 $330 $345 $345 $0
High $480 $480 $480 $480 $480 $0
46" Full HD Typical $470 $470 $470 $470 $470 $0
Low $450 $450 $450 $450 $450 $0

E Mini-Note PC
72 202 JIE HE HHA2 78 =MW =2 ©H

[on

ol

Felol s¢

tCt.

H4: Mini-Note PC Jt& S&)

Appllcatlon n- - Apr * 20 May * m o608 mm

High $25.00 $25.00 $25.00 $25.00 $25.00 $0.00
8.9" 1024 x 600 Typical $24.00 $24.00 $24.00 $24.00 $24.00 $0.00
Low $22.00 $22.00 $22.00 $22.00 $22.00 $0.00
Mini-Note PC
High $35.00 $35.00 $36.00 $38.00 $38.00 $0.00
10.x" 1024 x 600 Typical $34.00 $34.00 $35.00 $36.00 $36.00 $0.00
Low $32.00 $32.00 $34.00 $35.00 $35.00 $0.00
v
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78 e JHH % Page 9
m PDP
78 202 D& HE B2 78 =M =2 HESI0 =206t
(25: PDP It =¢&)
High $246 $213 $213 $213 $213
4" HD Typical $238 $209 $209 $209 $209 $0
Low $230 $204 $204 $196 $196 $0
PDP
High $359 $320 $307 $307 $307 $0
50" HD Typical $346 $305 $293 $287 $287 $0
Low $332 $306 $281 $273 $273 $0

A — 2 7

=2 MBE = Monthly Large-Area LCD and PDP Pricing Report € Soll &9l ot&l &= UASLICH

r\.
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DisplaySearch Business Forum in iMiD 2009 1j%

20095 B FPD N34 #2 958 4§ 24 X 20108 Mg M3/

DisplaySearch= Ci7t2+= 108 142(F), 24 KINTEXO|A 20091 2010142 FPDA|ES
HUslk= DisplaySearch Business Forum in IMD 2009 & 7| g}

SagoA ol o|2= LCDHER} 2t £F AZe 5 g d|Rs XM c|AaE3ol (Touch,
3D, E-paper)X TV Ajte| dhXof wWE AT JHsM2 BMs Ee Al2|E oldstnxl ghch

FPDMYO BAISHA = B2 EE2 #4at #of dvigych

8 At DisplaySearch Business Forum in IMID 2009

2Al: 2009 108 142(), 2™ 8A| 402~2F 64| 102
B 7| 4 KINTEX AP E 2125 & 2135

Z2|: DisplaySearch

S5 AO|E: http://www.geni-pco.com/imid2009/default.php
F2U8

- 20094 MHED| C|AZEE o] MY Z 20104
- M5 LCDYEA Ll 2010 AlZF MY 2 ALY
- [CHEt LCD A2l 20104 2™ ~Mzk

- 2010 CiAERo] =5 E ZH| o M
- LCDFL FE gHA s & = 8y
- Eag CAE o] AE

-  AtMich claZzo] 7| &(Touch, E-paper, 3D) 2 A& 24
- TV AR 2N MY 2 X|H9E TVAIE S &

>

| &b A of

(= -

2t

— 1

—

S5H|&: 420,000 (A S5) / 520,0002 (108 12 o|¥~BY S5
HEZ JHo: 4E X=2E(HX + CD-Rom), 54| H cinf, FAHAH, SA| 8 A& x|

% 22|: (02)579-1489
ZHsal tiz| (kelly_jang@displaysearch.com)
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Backlight AIF 5%

Q109 ®AMIAH CHE TFT LCD BLU capa= OHE 6,830CHCHOI Z=&3 10, Q2'1001 Ol29 7,6500H0H =2 Hez
GlA=CHLCDTV, OILIE,NBsSl 2= MZ& BLU capall 4& 2s520| T UL
CMO= in-house capa2l 50%2Jt LCD TV BLUO| 12, 40%+= MNT BLUOIC}.

L E= PCz= LED BLUE=E0| JIE =2 OZ2A0l&eld CCFL BLUZ Hlwol =2 JtZ0%
E706tD FIO power saving IS0l 0I&2=2 &&SHCh 2010¢ LED BLU= =E= &ot22
80.7% & Rotd, 20129 E 100%01 OIE MZOICH &#, LCD TVOl M0l= LED BLUS EZ2&&
20159 01l 66.4%01 €& A= G&E L
A BLU OHE= WE HNOIAZRHS JOt ot Y22 1H09)I12t HEJ] 5~10%% otete
NWez ZoIth e LED BLUE &% 22801 SIIotEAM =2 28 I3 XS BLU HEO0
g Aoz oflatelct.
LCD TV BLU= 2007& Ol M CHE BLU OHE2 60%01&4= XtXlotl RALE &= SES
E5t20l ZLIEHE sSItg A0 et 20108 SE=SE BLUMES2 Z2ZLUIE BLUHE =0
28 1oz MAEC
(Table 1: WW Large-Area TFT LCD BLU Capacity)
76000 3.5%
74000 1 a0%
72000 |
£ 0000 /\ /'/ N ] 25%
= 7
: / / ™ :
E 68000 Ne || 20%
0
< 66000 | / 1 15%
3
64000
s \/ ] 1on
62000
60000 05%
58000 0.0%
Q208 Q308 Q408 Q1'09 Q209 Q309 Q409 Q1'10
== W/W BLU Capacity | 63650 65500 66800 68300 68950 70700 72550 73950
—8— Growth Rate 11% 2.9% 2.0% 2.2% 1.0% 2.5% 2.6% 1.9%

(Source: Q2’09 Quarterly LED, CCFL & Backlight Units Report)

m Q3'08~Q209 -E= BLU B IO} & Y (US$)

Table 2: Q209 Quarterly LED, CCFL & Backlight Units Report

Q209 (Forecast)

12.1"(LED) V-cut $24.2 $23.2 $22.7 $20.5
14.1"W Avg $10.8 $9.9 $8.9 $8.6
15.4"NB Avg $11.1 $10.1 $9.0 $8.7

ES BLU JtZ22 =2 It ote el2 Gsih 2HCh
g WE HoIHSZRH It ot RF
S gMsue 3
Z S0t CCFL 3Dt ot=f
LED unit Ot GOt 1t dotlf & =& &e| == I
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Backlight A& =&t

£l Page 12

m Q3'08~Q2'09 2LIE| BLU 2 THHJ} & Y (US$)

Table 3: Q2’09 Quarterl

Q2’09 (Forecast)
17" MNT Avg $11.0 $10.7 $10.4 $10.0
19” MNT Avg $15.0 $14.6 $14.1 $13.6
SLIH BLU Jt&329 =2 ot ele S 20

e oolHe =22A
ZE costl HEAOl GHe

MEgt cost &4 M3 diffuser/ multi-function 25

=

E Q3'08~Q2'09LCD TVBLU B Z0iJ & &Y (US$)

Table 4: Q2’09 Quarterly LED, CCFL & Backlig

ht Units Report

Q2’09 (Forecast)
32" TV (7U) $54.1 $52.7 $50.7 $49.2
46"/47" TV Avg $216.6 $202.3 $192.2 $181.8
LCD TVBLU Jt&A2 =2 ot oz thsd 2L,
CCFL JH== 242 2672 32"0HMe U &2 &g
Inverter =& JHM(LPIS B &) It ot
HEst It solution: 4U &I, St HE S
& H2E JJt ot (5o0l, 0ojlazd X 2E)

DisplaySearch0il XM OH 20| &8 Sl= Quarterly LED, CCFL & Backlight
= .= CIZE= & TFT LCD BLU M= X E capa ¥ supply chain 1t
FEEE HSE LI

r\.
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Copyright (€ 2003 DisplaySearch « all Worldwide Rights Reserved



e-book/e-paper Supply chain &4 (3uly 27, 2009)

By Jennifer Colegrove - Director, Display Technologies, DisplaySearch

Plastic Logic 1t Barnes & Noble O| e-book ©tZJ| ==01 Het MEUHES 2 HI D, ATRT = 2010 H0ll Plastic
Logic 2| e-book SHZJ|8 R4 MHIAE HISE 20/t SHFCH

.

e-book HZJIE LCD CIAEd012 B2 |2l JI#t= At&E8ot= EHH Plastic Logic &2 |2
CIAZd0l= SS6HH organic TFT Z2tAE J|EES AIESHL Flexible J1&2 gF D, JiHE & & 0| UCH

S, Plastic Logic 2 ZHAIOI0 ==& &0l rollable e-book/EUHE2 &2 AW E Polymer Vision 2 &
82 A0lct= FHIF SAHN =10 UL

14

Xt

i

E-Ink MZ2o HEXEQ TIELHQ Sony 2 Amazon 0l Ol0{, iRex Technologies, Jinke, STAReBOOK %! iRiver S2|
3| AtE0l e-book & A E0110 RUCH

Ctst CIAZEY 0l /=20 e-book & e-newspaper AIEN Xt A0, O E2 LHS0| e-book 2t&d
AU FHOH S22 UL

e PVI, LG CIAZ4dI0], NEC, Plastic Logic, Polymer Vision 2 X &5t EInk ML IIEY
e AUO, CMO, CPT, Wintek =2 L&t SiPix 2l IIEY

e Bridgestone 2] IIEUHQ! Delta

e Fujitsu = XXl SBHE e-book JHE

-

jo
=
Jou
ol
K

Ocl SEA, AX ZIHEM 2 22 S4 BHES=2 NHEC! e-book/e-newspaper &2 25
o
AN

e Hearst = Soll S0l CH3tH2| e-reader EAIE A &St UL

o Detroit Media Partnership 2 Detroit Free Press, The Detroit News 2t & 3IAIE &S5t 2010 & e-
newspaper £ ZAIE H=0IC

e Ruper Murdoch & A ®0ot1 A= News Corp 2 =HIot]
Adels F&GtD YLD SHEStHE QUL

o %‘E_‘ZI Brother 2 2010 4

$0

= e-reader SO0l OIStHS &

18 wireless /dtllﬁ% J2otdd Sl F0IF AIE0 =10 QUL
o AppleiA &2 EAE HE2 ereader 8| JIs2 & Jts4d RUCL

Source; Amazon
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